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Are attributes

free choice?

yes no

K sets of Vars.

Generdl. Procrustes,
Indscal, OVERALS

Aggregate
over
persons?

yes

Pos. Prof. Data Are attrib.“1st

Correspondence choice”, “2nd
analysis, Unfolding choice”, ...?

(Partial) Only attribute

Ranking Data IS
Spatial model “A” or “not-A”?

Unfolding model L oglinear model Table
Chi-square test
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1 8CC $ : Odorants to which the reactions of men and
women were considerably different
! $ Placing of odorant by Ratio of
——————————— | Odour placings
C Odorant material Men Women preferred | of men
15 years by and

# and over women
Honeysuckle flower . . Men 5
.- Wild rose . Men 0
- Heliotrope : Men -8
- Mock orange : Men 1
) . Mint : Men 8

Vanilla essence ' Women | 1
I ) Y] Ylang-ylang ) Men -3
= - Cinnamon leaf oil J Men 25
- Citral . Men -0
) Cinnamon bark oil Men -6

i

- Bay leaf Women
Musk ambrette Men

. Geraniol ex Palma Rosa Men

- Lemongrass oil Men
Onion, Raw Women
Heliotropin Women
Ethyl alcohol Women
Alpine violet perfume Women
Allyl caproate Men
Naphthalene Women
Toluene Women
Skatole Women
Cade oil ‘ Men
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Flavour Intensity

Descriptive st bstics
Low

High

Mixed model analysis of varfance
Fixed efiecs

Flavour Intensity
S OUress
Flavour Intensity = Sourness

Random effects

Respondents

Respondents = Flavour Intensity
Respondents = Sourness
Residuals
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Mumserator DF

2
2
4

Estirmate

094
050
27
244

) OQHIM9 G

Denominator DF

50894

594

1188

Standard Error

LI
008
0.07
LR 1]

>767

Standard deviation

2.08
2.00
214
2.06
1.592
1.97

2.14
1.98
2E

*

Share of choices (%)
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3
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8
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11
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Table 1. The TV programme categories prefermed by participants at ime points ¢ = | {first
yvear of elementary school) o § = 3 (freshman year ot umiversity) and the freguencies of
the series of prefermed categones. Categones are abbreviated as follows: A = animation,

C = cinema, D)= drama, M = masic, § = sport and V = vanety

Males Females
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Dimensionality Random Fixed npar -2LL BIC
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